EDUCATIONAL TOUR TO VIZAG [session 2022-2023]

Date : 3/12/2022 to 7/12/2022

Purpose — As per KNU 5" semester syllabus we chosen that place because we

need to guide the students to prepare their field copy based on primary data on
economic condition of that place and the other main reason for chosen that place to
observe the Tourism activities of this place.
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FREQUENCY OF INCOME

MARKETING SURVEY

T F OME
~ INCOME OF SHOP
<500 |500- | 1000- |>2000
SHOP 1000 | 2000
TYPE

ELECTRICAL 3 7 10 5
MEDICINE 1 1 1
CONFECTIONARY 1
GROCERY 1 1
VEGETABLE 1 1
GARMENT 1
MULTI PURPOSE | 1 1
COCONUT 1 1 1
OTHERS 3 3 3 2
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BAR GRAPH - INCOME OF DIFFERENT TYPES SHOP

N o
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SHOP TYPE
W <500 =500-1000 = 1000-2000

>2000
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PIE CHART -
SHOWING THE
TRANSPORT

],IYP_EiQF TRANSPORT | FREQUENCY
| TRAIN =iy 110 —
| 2 WHEELER i e )
| 3 WHEELER |7
_ 4 WHEELER 27
TRANSPORT SURVEY

B TRAINS
TWO WHEELERS
% THREE WHEELERS
TRAINS
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MARKETING SURVEY

TABLE FOR DIFFERENT TYPES OF SHOPS

_SHOP TYPES FREQUENCY
_Electronic

25

| Medicne
Confectionary

Grocery
| Vegetable
| Garments
Multi purposg
Coconut
| Others

(NN w

s LINE GRAPH - COUNT OF VARIOUS SHOP TYPES

32

28 25

24

20

16 N
12

FREQUENCY OF SHOP TYPE

SHOP TYPES = FREQUENCY
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BARGRAPH
SHOWING
VENDOR
EMPLOYED IN
SHOP

 TYPES OF VENDORS

FREQUENCY

| 0-10

15

11-20

15

| 21-30

13

| 31-40

6

GRAPH SHOWING VENDOR EMPLOYED IN

SHOP
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HOTEL SURVEY

QUALITY OF POWER SUPPLY IN HOTEL IN ALLIPURAM MARKET

(VIZAG, ANDHRA PRADESH)

POWER SUPPLY FREQUENCY
GOOD 12
BETTER 22

NOT SATISFACTORY 4
WORST 2

QUALITY OF POWER SUPPLY IN HOTELS

25

20

15

10

GOOD BETTER

NOT SATISFACTORY WORST
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HOTEL SURVEY

TYPES OF HOTELS AND THEIR FREQUENCY IN ALLIPURAM MARKET

(VIZAG,ANDHRA PRADESH)
___ TYPES OF HOTELS FREQUENCY
___ SEMILUXURY 7
. LUXURY 10
| DELUXE 18
| OTHERS 5

TYPES OF HOTEL: ORDINARY

OTHERS
SEMI LUXURY
17% y

" = SEMI LUXURY
B LUXURY B % LUXURY

DELUXE | 25%
i P % DELUXE

OTHERS
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SEASON

HOTEL SURVEY

WISE ROOM RENT IN ALLIPURAM MARKET
( VIZAG . ANDHRA PRADESH )

( CATEGORY [ TOTAL NUMBER OF

B ‘ ROOM
DORMETORY 1%
SINGLE AC 35% /
SINGLE NON AC 15% ]
DOUBLE AC 2% ]
DOUBLE NON AC 5% ]
4 BED AC 9% /
4 BED NON AG 4% [
TAL N ER OF
T 35% =5
30%
F
R 25% 17
E e — -
Q 20%
v N _
E 15%
: 10%,/ TS SS
Y . (_——y L
5% ' l
ox L8 '— 7
S R R N T
& F od"& £ £ F
& 59 oo"e o
CATEGORY —>
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HOTEL SURVEY

FACILITIES PROVIDED IN HOTEL IN ALLIPURAM MARKET

(VIZAG, ANDHRA PRADESH)
FACILITY Yes No
Generator 12 28
Food 19 21
 Bar 15 25
th”“*ﬁi_ 23 17
AC room 31 9
Community hall 13 27
Hot water 32 8
_Night guards 35 5
Tele communications 30 10
Transport facilities 22 18
| Tour operator 16 24
Filtered drinking water 33 7
24 Hours electricity 38 2

FREQUENCY ——>

cnshohEHS

| Yes
B No
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Table for expenditure of people in Vizag

Expenditure Category | Number |

|
Up to S000 . 8
5000-15000 10
15000-25000 6

!

above 25000 6
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Table for Mode of Arrival in Vizag

—_—

fde- 2}

Type of mode Frequency
Bus 5
Car 2
= - Train 18
Airplane 5
L Ship 0
Mode of Arrial
™ Bus
w Car
% Train
Air Plane

u Ship
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Tourist Survey of Vizag
Table for Frequency of visit in Vizag (AP)

Frequency in different time . Number of times
Once in a year | 12
L Once in a three Months ' 10
| Every month . 6
Every week l 2
Frequency of Visit

B Once in z year # Once n 3 three Months % Every month

Every week
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Table for Purpose of visit in Vizag

BIe-3)

= Purpose of Visit Numbers of time
Family vacation 10
Adventure - 5
L N Business B 6
S Health 4
Culture 2
~ Sports 3

PURPOSE OF VISIT

Adventure Culture
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